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1. Executive Summary 

Bullying—both online and offline—has evolved into one of the most pressing social challenges of the 
digital age. Traditional institutions move slowly, funding pipelines are limited, and many programs lack 
transparency and measurable results. 

No Bully is a global, community-powered movement designed to fight bullying using transparent 
funding, social media activism, education, real-world programs, and mission-driven engagement. 

The initiative blends community action with open, verifiable funding to create a self-sustaining engine for 
change. 

This whitepaper outlines the strategy, structure, funding model, and long-term vision of No Bully. 

 

2. The Problem: Understanding Modern Bullying 

2.1 The Scale of the Problem 

Bullying now extends beyond the classroom into homes, phones, and online spaces. 

Key global statistics: 

• 1 in 3 students globally experience bullying (UNESCO). 
• 70% of teenagers say they've witnessed cyberbullying. 
• Victims are 2–9× more likely to consider self-harm. 
• Cyberbullying increased 52% in the last 5 years alone. 
• 30% of parents report their child has been bullied online. 

 

2.2 Types of Modern Bullying 

• Cyberbullying (social media, messaging apps, gaming) 
• In-school bullying (verbal, physical, social exclusion) 
• Online harassment & impersonation 
• Digital shaming & mass dogpiling 
• AI-assisted harassment (deepfakes, targeted spam) 

 

2.3 Why Traditional Solutions Fail 

• Slow bureaucratic processes 
• Underfunded school programs 
• Lack of long-term support 
• No transparency on where donations go 
• Victims often feel alone or fear retaliation 

 
No Bully provides a new model: community-driven, transparent, digital-first, impact-focused. 
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3. Mission, Vision & Core Principles 

Mission 

To fund and support anti-bullying campaigns, educational programs, and community-led initiatives—
powered by transparent funding and global participation. 

Vision 

A world where every child, teen, or adult can thrive without fear of harassment, abuse, or digital harm. 

Core Principles 

• Transparency — Every action and fund allocation is visible. 
• Community First — People drive impact, not corporations. 
• Impact Measurability — Every dollar raised must generate real change. 
• Education — Prevention through awareness and emotional literacy. 
• Inclusivity — Everyone belongs. No one is left behind. 

 

4. The No Bully Solution 

No Bully is a social-impact ecosystem built on: 

4.1 Awareness Campaigns 

Targeted digital campaigns including: 

• Short-form videos 
• Social challenges 
• Collaborations with influencers 
• On-chain transparency dashboards 
• Victim-safe storytelling formats 

 

4.2 Real-World Education 

• School partnerships 
• Anti-bullying toolkits 
• Emotional intelligence workshops 
• Teacher training 
• Parent resources 

 

4.3 Community Activation 

• Telegram & X communities 
• Global ambassadors 
• Local meetups 
• Volunteer coordination 
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4.4 Impact Funding 

Funds primarily support: 

• Campaign development 
• Educational program deployment 
• Marketing for awareness 
• Community events 
• Grant funds for victims or schools 

 

5. Funding Architecture & Impact Model 

Funding is sourced from: 

• Donations 
• NFT and merch sales 
• Campaign partner support 
• Community fundraising initiatives 

 

All funds flow into the Impact Reserve where they are allocated to: 

• Anti-bullying initiatives 
• Education 
• Outreach campaigns 
• Community events 
• Emergency support cases 

 

6. Tokenomics Allocation Overview 

Category Percentage Purpose 

Founders (Locked/Vested) 10% Long-term commitment 

Liquidity Pool (locked) 25% Stability, liquidity, and growth of ecosystem 

Staking & Rewards (Locked/Vested) 20% For long-term engagement 

Charity & Marketing (Locked/Vested) 20% Anti-bullying initiatives, charity & marketing 

Reserved (Locked/burn) 25% Only future project needs, or burn 
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7. Community Ecosystem 

7.1 Platforms 

• X (Twitter): x.com/nobulliestoken 
• Telegram: t.me/nobullies 
• Website: nobullytoken.com 

 
7.2 Community Roles 

• Advocates — spread awareness 
• Educators — bring programs into schools 
• Ambassadors — represent No Bully globally 
• Supporters — donate or contribute resources 

 

7.3 Social Impact Gamification (optional future) 

• Proof-of-Participation badges 
• NFT membership 
• Leaderboards for volunteers 
• Recognition on website wall 

 

8. Education & Real-World Programs 

8.1 School Program Structure 

• Teacher training sessions 
• Student workshops 
• Bullying identification guides 
• Conflict de-escalation tools 

 

8.2 Online Programs 

• Safe digital literacy 
• How to deal with bullies online 
• Emotional resilience 
• Parental guidance modules 

 

9. Use cases 

• Funding educational projects 
• Funding ambassador campaigns 
• Anti-bullying events 
• Production of high-quality awareness content 

https://x.com/nobulliestoken
https://t.me/nobullies
https://nobullytoken.com/
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10. Technology & Transparency 

Even if No Bully is non-financial, blockchain can be used for: 

10.1 On-Chain Transparency  

• Donation tracking 
• Proof-of-impact 
• Grant distribution logs 
• Community governance 

 

10.2 NFT & Merch Integration 

• Donor badges 
• Special access NFTs 
• Limited-edition digital art supporting campaigns 

 

11. Governance Framework 

11.1 Guiding Principles 

• Decision-making transparency 
• Clear reporting 
• Community-first orientation 

 
11.2 Road to Future DAO 

Possible future governance structure: 

• Voting on campaign themes 
• Voting on grant recipients 
• Community feedback loops 
• Vesting enforcement transparency 

 

12. Roadmap 

Phase 1 — LAUNCH & AWARENESS 

• Website launch 
• Social channels 
• Core messaging + brand identity  
• Token smart contract deployment on Solana 
• Initial DEX listings 
• Community-building initiatives & social media campaigns 
• Whitepaper release 
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Phase 2 — EXPANSION & UTILITY 

• Establish partnerships with anti-bullying organizations 
• Develop a community reward system for reporting cyberbullying 
• NFT collection launch 
• Major listing 
• Launch merchandise 
• Launch first awareness campaign 
• Begin school outreach 

 

Phase 3 — LONG-TERM SUSTAINABILITY 

• Introduce DAO governance mechanisms for community involvement 
• Expand educational and outreach programs 
• Implement a decentralized charity fund where holders can vote on donation allocations 
• Further partnerships with educational institutions and global campaigns 

 

13. Impact Dashboard 

A public dashboard will display: 

• Donation amounts 
• Where funds went 
• Testimonials 
•  Community-driven stories 
• Photos and videos from real events 

 

14. Risk Disclosures 

• No Bully is a social movement, not a financial product. 
• Funds are used for impact; no expectation of profit. 
• The project relies on community participation. 
• Educational material is not medical or legal advice. 

 

15. Join the Movement 

You can be part of the solution: → Join the Movement Today 

Follow us on X 

Follow us on Telegram 

Your voice matters. 
Your participation saves lives. 
Together, we end bullying for good. 

https://x.com/nobulliestoken
https://t.me/nobullies
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